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Modulio tikslas

Suteikti doktorantams sisteminiy ziniy apie tarpdisciplinines inovacijas skaitmeninéje komunikacijoje ir bendrakiiroje bei gauti praktiniy jgidziy
taikyti jvairius skaitmeninés komunikacijos metodus skirtingose aplinkose bei kontekstuose.

Aim of module

To provide research degree candidates with systemic knowledge about interdisciplinary innovations in digital communication and co-creation, and to
develop practical skills for applying different digital communication methods in distinct environments

Suteikiamos Zinios ir gebéjimai

Intelektiniai gebéjimai analizuoti, modeliuoti ir kritikuoti mokslines teorijas bei kurti ir komunikuoti naujas Zinias.
Provided knowledge and skills

Intellectual skills in designing, reflecting on, reviewing, theorising and communicating new knowledge.

Modulio anotacija

Kursas suformuotas i§ paskaity ir praktiniy seminary nedidélése grupése, kuriems vadovauja patyres tyréjas. Kursas tyrinéja komunikacijg interneto
igalintoje visuomenéje ir atitinka Lietuvos Sumanios specializacijos prioriteta "Itrauki ir kiirybinga visuomen¢", kuris pabrézia skaitmeninés
komunikacijos svarba socialiniy inovacijy kirimui. Skaitmening komunikacija ir bendrakiira tiesiogiai veikia inovacijy vystymasis tokiose trijose
sferose: del IKT naudojimo didéjantis tinklo tankumas ir pasiekiamumas, atviryjy duomeny judéjimas ir auganti skaitmeniniy bendradarbiavimo formy
jvairové. Nors niekas neabejoja skaitmeninés komunikacijos ateitimi, dél technologiniy jrankiy ir informacijos kanaly jvairovés vartotojai daznai
susiduria su tokiomis praktinémis komunikacijos problemomis kaip tarpusavio veiksmy koordinavimas, nuomoniy struktiiravimas, saugumo ir
privatumo uztikrinimas ir kt. Visy $iy problemy prigimtis yra kompleksiné, todél kurse taikomi tarpdisciplininiai metodai.

Module annotation

This course is built form lectures and small seminar groups led by experienced researchers. The course research on the Internet enabled society and
reflects Lithuanian Smart specialisation priority "Inclusive and creative society", which highlights the impact of ICT technologies on social progress.
Artificial intelligence, virtual and augmented reality, ICT supported collective intelligence and other innovations are directly related to the
development of digital communication. The development in the field of digital communication and co-creation is influenced by the innovations in
three fields: growing connectivity through ICT, open data movement and diversity in digital collaboration forms. However, because of the diversity in
technological tools and information channels, the networked society face in praxis the problems with coordination, collective decision making and
opinion structuring, security and privacy, etc. These problems will be discussed from interdisciplinary perspective.
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List of the Course lecture topics

Number of hours
Lecture topics
NL(S)| I(S) | I(S) |NL(T)

1. Culture and social media 2

2. Social networks and digital marketing 2

3. Interactive contents of multimedia 2

4. Virtual knowledge and collective intellect 2

5. Artificial intelligence, virtual and augmented reality 2

6. Big data analysis 2

7. Digital co-creation 2

8. Application of interdisciplinary innovations 2

In total: 16
List of the Course exercise topics
Number of hours
Lecture topics
NL(S)| I(S) | I(S) |NL(T)

1. Identification of differences of cultural social media 6

2. Assessment of social media 6

3. Analysis of interactive contents of multimedia 6




4. Analysis of collective intellect's platforms 6

5. Analysis of various ways to apply tools of Digital marketing 6
6. Application of Big data analysis' tools in research 6
7. Calculation of index of digital co-creation 6
8. Analysis of examples of interdisciplinary innovations 6

In total: 48
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